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Summer 
heats up 
for better 
loans
Low rates and special 

bank offers spark jump 

in July mortgage market

TECH ➤ IT compa-

ny Interoute has leased 

3,800 sqm of office space 

at the City West project 

in Stodůlky. Interoute owns 

the largest Next Generation 

Network, a telecommunica-

tions network, covering the 

European Union. City West is 

composed of seven buildings 

with a total of 100,000 sqm of 

leasable A-class office space. 

LOGISTICS ➤ Distribution 

facilities provider Prologis 

Czech Republic report-

ed 240 percent year-on-year 

lease growth in the first half of 

2010. The company leased a 

total of 134,000 sqm, of which 

75,000 sqm were new leases. 

Prologis Park Pilsen-Štěnovice 

recorded the largest amount 

of newly leased space for the 

period, with 49,000 sqm let to 

new customers. 

COMMERCIAL ➤ Real 

Estate adviser DTZ says the 

profile of commercial prop-

erty investors on the Czech 

market in the first half of 2010 

is more interesting than the 

numbers, as the only foreign 

companies to be involved in 

the 10 largest transactions for 

the period were two Austrian 

and one U.S. company, leav-

ing the rest of the turnover 

to domestic investors. Czech 

investors are expected to make 

up more than half of the local 

real estate market for the first 

time since 1998. 

TOURNAMENT ➤ Property 

consultancy firm King 

Sturge hosted the first Inter-

Agency Softball Tournament 

Aug. 11. The event took place 

in front of the Obora Hvězda 

park in Prague 6 and was 

attended by more than 100 real 

estate professionals from eight 

international property consul-

tancies active on the Czech 

property market. Money raised 

from entrance fees totaled 

40,000 Kč, which will go to 

supporting a home for the 

physically disabled in Ústí nad 

Labem, north Bohemia

OFFICE ➤ The total modern 

office stock in Prague 

exceeded 2.7 million sqm

in the second quarter of 

2010, 70 percent of which 

was class-A, according to 

the Prague Research Forum. 

The Filadelfie building at 

BB Centrum in Prague 4 

is the only office project 

to be delivered this year, 

adding 28,000 sqm to the 

Prague market. Gross take-

up, including renegotiations 

and subleases reached 49,000 

sqm in the second quarter, 

roughly the same as the first, 

representing a year-on-year 

decrease of around 12 percent.
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By Emily Thompson

STAFF WRITER

Despite poor performance of the 

mortgage market in the first half of the 

year, July loans were up year on year 

7 percent to 6.4 billion Kč. Analysts 

attribute the strong performance 

to historically low interest rates on 

five-year and three-year fixed-rate 

mortgages, which averaged 4.84 

percent and 4.93 percent, respectively, 

in July, according to financial advisers 

Fincentrum Hypoindex. Though they 

still account for a miniscule market 

share, variable rate mortgages are 

increasing in popularity even though 

the average rate increased slightly 

from June to July by a tenth of a point 

to 3.88 percent.

Some of the largest banks in the 

Czech Republic are now offering spe-

cial products and rates to incentivize 

borrowing, but market watchers say 

the borrower profile and credit histo-

ry will continue to be the key to deter-

mining the rate they are offered. 

“We have to offer conditions that 

are sufficiently attractive to ensure 

our clients have no reason to arrange 

a mortgage at another bank,” said 

Kristýna Havligerová, spokeswom-

an for Česká spořitelna, which from 

August will decrease its base inter-

est rate for mortgages to 4.59 per-

cent. Clients can gain an additional 1 

percent savings by opening a person-

al account at the bank and choosing a 

five-year or 20-year fixed-rate plan. 

Even though base interest rates 

for mortgages are low in any case, 

demand for variable rate mortgages is 

surprisingly growing. They account-

ed for 6.6 percent of mortgage loans 

in June, but UniCredit bank says now 

more than half of its customers want 

variable rate mortgages. In April, 

UniCredit launched a product that 

offers variable-rate mortgages with 

the option to switch to a fixed rate if 

interest rates go up, which the bank 

says allows customers to safely bor-

row at a variable rate. 

“For sure we’re in a low-rate 

environment, and the clients are 

benefiting, but we’re able to offer 

the lowest rate on the market while 

telling them that if the rates go up, 

which we don’t expect, they can 

switch from a variable rate to a fixed 

rate,” said Pavel Drábek, head of retail 

marketing at UniCredit. “Of our new 

mortgage clients, 65 to 70 percent of 

them choose the variable rate.”

Five-year fixed-rate mortgages still 

had the highest volumes in July, how-

ever, with 1,699 loans made, accord-

ing to Fincentrum Hypoindex. 

But with consumers still reluc-

tant to incur debt in precarious eco-

nomic times, it is still not certain if 

the increase in mortgage lending can 

be sustained in the second half of the 

year. Home buyers especially seem to 

be waiting for housing prices to fall 

even further before they take out a 

mortgage, but bankers say they hope 

other positive indicators, along with 

the already-low housing prices, will 

encourage borrowing. 

“In our opinion, this is an ideal 

time for clients to buy their own 

property, thanks to the low rates on 

the market and low real estate prices,” 

Havligerová said. “We believe that 

with the waning crisis, client interest 

will grow.”

Emily Thompson can be reached at 

ethompson@praguepost.com
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T
he future of the blighted Strahov Stadium in 

Prague 6 is once again the subject of debate, 

as the Czech Sports Association (ČSTV) 

denies that reduced income from lottery oper-

ator Sazka, which plays an integral role in 

funding Czech sports and leisure facilities, will com-

pel the association to sell at least part of the stadi-

um land to private developers in order to finance the 

needed repairs to the stadium.

At a press conference held Aug. 5, ČSTV Director 

Pavel Kořan tried to allay fears that a land sale is 

eminent, but urged the state to solve the problem of 

sports funding, reiterating that the city of Prague is 

the majority owner of the stadium and has also not 

made a decision about selling the land. With the 

LANd
GRAb
Sports funding shortages lead to 

speculation that Strahov Stadium 

will be sold to private developers

‘Utopian’ city is just clicks away

By Jacy mEyEr

FoR ThE PoST

How will cities be designed in the future? 

And what about the communities within 

those cities? How will constantly changing 

technology affect the way we live, work and 

socialize? These questions and more are being 

explored through Underground City XII, a 

multidisciplinary platform that allows an online 

collaborative network of architects, computer 

programmers, philosophers and others 

interested in the future of design and living to 

construct a “utopian” virtual community for 

which the backdrop is a very real network of 

abandoned coal mines in Croatia. 

Sound strange? The virtual space is inspired 

by the aesthetics of Europe’s industrial 

heritage, and users contribute to the design of 

the 3-D environment online. The Web-based 

platform allows for a space where a vast cross-

section of people can contribute their models 

of utopia. 
The abandoned Labin mines are a 

challenging space to take on. There are 18 

layers of tunnels, both above and below the 

ground, with multiple entry points, as well 

as ecological considerations. The computer 

program allows you to move in and experience 

the space, and real-life photos from inside 

the mine let you experience it more naturally. 

Pascal Silondi, coordinator of the project, also 

likes that social realities in a mine are different. 

There’s no sun or light, and your connection 

with others becomes much deeper when you 

have to rely on someone else to stay safe. 

“It provides a feeling of immersion — part 

of the space is realistic, but part is utopia,” he 

said. “A new space experience changes accord-

ing to your interaction with the environments. 

It’s a virtual experiment but based on real life.”

Underground City XII is a pan-European 

project with participating members including 

Libat, a French arts nonprofit, of which 

Silondi is the founder, Labin Art Express arts 

association (Croatia), Nomad Theater (Austria) 

and, locally, Prague College. 

“We are using all the potential of the 

technology to create the short-term project, a 

utopian space, not totally focused on ‘reality,’ 

and create a discussion between people who 

could create new environments,” Silondi said. 

“We want to think about new models and share 

our knowledge and the vision of our future.”

The program is highly advanced, moving 

you through the mines with a motion sickness–

inducing speed. The space can easily change 

and reflect the users, who are able to compose 

with sound, text and other concepts using 

Virtual platform allows 

users to rethink design

See UTOPIA on Page R4

WALTER NOVAK/The Prague Post

Built in 1926, Strahov Stadium can hold up to 220,000 spectators and is one of the largest stadiums in the world. 

See STRAHOv on Page R3

The stadium saw better days before 1989 when it was home 

to the Spartakiad displays. It has since fallen into disrepair.
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THE CASE FOR BETTER SPACE

ČR still 
ranks 
high in 
CEE

Reputation intact 

despite stalling property 

market transparency 
OFFICE ➤ Slovak developer

HB Reavis has acquired the 

River Garden Office West 

project in Karlín, Prague 8. 

When completed in May 2012, 

the eight-story building will 

offer nearly 20,000 sqm of 

leasable office area. Located 

200 meters from the B metro 

line, construction on the site 

will begin in August 2010.

INVESTMENT ➤ Central

and East European (CEE) 

commercial real estate 

investment turnover reached 

1.7 billion euros in the first half 

of 2010, a 190 percent increase 

compared with activity levels 

recorded in H109, according to 

the latest data from CB Richard 

Ellis. Investment activity was 

concentrated mainly in Poland, 

the Czech Republic and Russia, 

with most deals made outside 

the prime sector.

PARK ➤ Baar Park, a green 

space planned as a part of 

the BB Centrum project 

in Prague, opened to the 

public July 7. Developed by 

Passerinvest Group, the park 

offers a number of leisure 

activities in an area covering 

nearly 1 hectare. The cost of 

building the park was 32 million 

Kč.

APPOINTMENT ➤ Petra

Hajná has been appointed 

Green Business Manager 

for Skanska’s commercial 

developments in the Czech 

Republic and Poland. A 

graduate of Brno Technical 

University and South Bohemian 

University, Hajná holds a 

degree in civil engineering 

and specializes in landscaping 

and real estate. She has also 

completed higher training in 

the design of energy efficient 

buildings and green and 

sustainable building assessment 

methods. She is LEED-certified 

and will take up her new role 

Sept. 1. 

INDUSTRIAL ➤ Czech

industrial leasing activity 

saw a sharp increase in the 

second quarter of 2010, with

221,600 sqm transacted, up 147 

percent compared with the same 

period last year, according to 

real estate adviser DTZ. Take-

up of new stock accounted for 

193,500 sqm, and around one-

third of all transactions were 

preleases for warehouses that 

are not yet completed. West 

Bohemia had the highest share 

of net take-up with 40 percent, 

followed by Prague and east 

Bohemia.

MORAVIA ➤ Skanska’s

Nordica Ostrava office 

building was recognized for 

ecological contributions to 

the building of the Moravian-

Silesian region for 2009. The 

expert jury evaluated overall 

architectural aspects of the 

building and how it fits with 

the surroundings, quality of 

construction work and usage 

of materials and products. The 

honor was presented June 14 in 

Ostrava.

RESIDENTIAL ➤ The Czech 

National Bank has issued 

a report saying that flats 

in the Czech Republic are 

overpriced. Despite recent 

drops in residential prices, 

stagnant wage growth has 

prevented many earners from 

purchasing flats, and prices are 

expected to fall further.  
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A
s the Czech office market struggles to regain its foot-

ing after the economic crisis, a few industries in par-

ticular are taking advantage of favorable leasing con-

ditions and a competitive local labor force to relocate 

within, or to, the Czech Republic. Medical tech, bio-

tech and pharmaceutical companies were involved in approx-

imately 18 commercial real estate transactions in the past 20 

months, according to property adviser DTZ’s Václav Bouček, 

and when government support for 

the sector is factored in, the trend 

looks set to continue.

“Office vacancy is not that high, 

especially if you’re looking for 

a lot of space, but landlords and 

owners are offering more incen-

tives like rent-free periods to 

attract tenants,” said Bouček.   

Most of the deals seen dur-

ing the 20-month period involved 

relocations or renegotiations, with 

medical, bio and pharma com-

panies discovering they could 

get better deals on nicer space. 

Medtronic, Novartis, Genzyme, 

Bristol-Myers Squibb, ConvaTec, 

Biogen Idec, Merck, and PPD are 

just a handful of the companies in the sector that recently took 

up new office space or renegotiated their leases. 

One of the most significant transactions in terms of size 

was the move by pharmaceutical company Novartis to 3,200 

sqm in Prague’s newly completed Gemini buildings from their 

previous office in Prague 3, achieving an annual rent savings 

of about 40 percent. 

But cheap rent is not the only reason medical companies 

continue to be avid consumers of Czech office space. Along 

with the other top occupiers — back-office operations for 

banks, IT companies and insurance providers — medical 

Special insert: Prague’s premier guide to the realty market, trends and latest projects

BY EMILY THOMPSON

STAFF WRITER

Progress toward a more 

transparent real estate market 

has slowed in the Czech 

Republic, though it remains 

one of the most transparent in 

Central and Eastern Europe 

(CEE), just behind Poland, 

according to the 2010 Global 

Real Estate Transparency Index 

released June 29 by Jones Lang 

LaSalle (JLL). 

The inertia is not exclusive to 

the Czech Republic, as one-third 

of global markets registered 

no change or deterioration. 

Australia is the most transparent 

market, having pushed Canada 

into second place. The United 

Kingdom, New Zealand and 

Sweden rounded out the top 

five, with the United States 

coming in at No. 6. The 

Czech Republic ranked 24th 

in the index, which examined 

81 countries, territories and 

administrative regions on six 

continents. 

“We looked at factors that 

can affect real estate investors, 

corporate occupiers and retailers 

when transacting, owning and 

operating in foreign markets,” 

said Kevin Turpin, head of 

research for CEE at JLL. “When 

entering a foreign market for 

the first time, it is useful to get 

an overview of the state of play 

and what to expect.” 

The indicators of 

transparency measured included 

enforceability of contracts, 

quality of accounting standards, 

levels of corruption, and clarity 

and efficiency of the transaction 

process. Analysts blame the 

slowing of improvements on the 

global economic crisis, but say 

small gains can still be seen. 

“The fact that most markets 

have been less active as a result 

of the economic crisis may well 

have been a contributing factor,” 

said Turpin. “Nonetheless, the 

quality and depth of information 

on market fundamentals 

continues to improve and 

become of greater importance.” 

Alexandra Rudyšarová, 

CEO of CzechInvest, says the 

Czech Republic’s standing in 

the rankings, as well as the 

types of real estate investments 

historically seen on the Czech 

market show that transparency 

is not a big concern in terms of 

foreign direct investment. 

“Our statistics clearly show 

that more and more investors 

start their operations in the 

Czech Republic on leased 

premises rather than on premises 

they bought,” Rudyšarová said. 

“This trend started long before 

the global economic slowdown, 

and it is an indisputable and a 

very strong indicator of the trust 

in the Czech real estate market.” 

Like its CEE neighbors, the 

Czech Republic’s accession to 

the European Union helped to 

harmonize real estate practices 

and standards with those 

observed in Western Europe, 

and experts say the increasingly 

See RANKING on Page R2

BIO BLITZ
Medical companies see opportunity 

to relocate in down office market

“Landlords 

and owners are 

offering more 

incentives like 

rent-free 

periods.”

Václav Bouček,

head of tenant 

representation, DTZ

See MEDICAL on Page R2

➤ Major biotech/pharma office take-up in past 20 months

Novartis 3,200 sqm 

in Gemini buildings, Prague 4

Merck  1,900 sqm 

in Kavčí Hory Office Park, Prague 4

Bristol-Myers Squibb and CovaTec 

1,000 sqm in Prague 1

Genzyme 700 sqm in Amazon Court, Prague 8

Photo courtesy of NOVARTIS

Novartis is one of several pharmaceutical companies to take up new office space in the past 20 months.

COURTESY PHOTO

A low-cost labor force and government support brought medical 

companies to the Czech Republic, and now low rents mean they 

can move to better office space.  

Experts 
say it’s 
time to 
invest

FUNDS ➤ Mint Investmentsis establishing a new property fund which will invest in core and core-plus commercial properties, offices and shopping centers in the Visegrád four countries (Czech Republic, Slovakia, Poland and Hungary). Formerly known as CEC Capital groups, Mint Investment’s closed-end fund will be launched next year. 
BONDS ➤ Beleaguered developer ECM announced in early October that the company would return at most 38 percent of their bonds’ value over time or 12 percent immediately. This announcement triggered speculation the company would fail in its debt reorganization and may face bankruptcy. ECM has debts of 7 billion Kč ($400 million). 

HOTELS ➤ Strategic Hotels & Resorts has sold the InterContinental Hotel of Prague to an affiliate of Westmont Hospitality for 110.6 million euros. This amounts to 279,000 euros per room for the 372-room property. 
INFRASTRUCTURE ➤ Martin Hamšík, spokesman for Grandi Stazioni, investor for the Prague main railway station reconstruction project, has said the station will be complete by the end of the year, and shops can open in the newly renovated space as early as January. 

SHOPPING CENTER ➤ Fashion Arena, a Prague outlet center launched phase two of its development in early October. Additional designer stores, with a retail space of 7,000 sqm, are to be opened in Fashion Arena Outlet Center in the Prague district of Štírboholy. The new stores will complement the already existing 74 fashion, sportswear, footwear, cosmetics, and home supply stores opened in phase one last year. All stores have ongoing discounts of 30 percent to 40 percent more than typical stores. 

EXPANSION ➤ The Filadelfie building in Prague 4 saw the opening of an new shopping arcade in early October. The new arcade includes an Albert supermarket, a DM pharmacy, a jewelry shop, a kitchen studio and two catering facilities: the Mango Chinese restaurant and the Express Sandwich fast-food restaurant. 
RESIDENTIAL ➤ The Rose Garden remodeling project in Středokluky, 20 kilometers northwest of Prague, is set to be completed by the end of 2010. Developed by ITAKA, the former manor house will be renovated to offer 45 individual apartments in a range of layouts and sized between 32 sqm and 132 sqm. 

RETAIL ➤ According to Property Magazine International, furniture chains are among the few sectors rapidly expanding in the Czech retail market. Furniture manufacturer Kika is planning a new store near IKEA in Ostrava. Austrian furniture company Lutz opened a store in Prague this spring, and IKEA Prague will soon undergo a major expansion. 
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BY EMILY THOMPSON
STAFF WRITER

Continued increases in mortgage-lending volumes and decreases in interest rates, in combination with a stalled housing market, have experts saying now may be the best time to invest in a home or apartment. “The best price you can achieve on the market would be now,” said Ondřej Novotný, head of research at King Sturge. “We can see proj-ects on the outskirts of the city reaching prices that were unimag-inable a few years ago. You can find apartments selling for 35,000 Kč ($1,953) per square meter.”Novotný went on to explain that due to decreased demand in 2009, many completed residential projects have lowered prices, but the schemes delivered later this year and next year will have corrected pricing. This doesn’t, however, mean the window of opportunity is narrow.“The market is blending, meaning price decreases are slowing down. On the other hand, I don’t believe there will be an increase this year. Maybe in 2011, but only by a few percent,” said Novotný. 
According to the Czech Statistical Office, residential prices were down 0.6 percent in Q3 2010 and down 2 percent in the first half of the year. Prices are expected to gradually stabilize this winter. Viewed strictly in terms of prices, late 2009 may have been the most attractive time to purchase a home since, according to King Sturge’s research, average prices for new apartments in the Czech Republic fell more than 7 percent. Not many consumers were interested in paying or able to afford even those lower prices, however, as evidenced by the even more dramatic drop in mortgage loans granted in 2009, which was down a striking 35 percent compared with 2008. At first glance, mortgage 
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A mid a complex retail environment, new shop-ping center projects and expansions to existing projects hope to achieve success through differentiation — offering something the competi-tors don’t in terms of entertainment facilities and choice of shops while attracting new brands to the local market in the process. Galerie Harfa, which will open in Prague 9 near the O2 Arena in early November, will offer 49,000 square meters of shopping and entertainment space, includ-ing a “Dinopark” children’s play-ground, an ice rink, a fitness cen-ter and a large food court. Tamir Winterstein, general manager of project developer Lighthouse Group, says the unique entertain-

ment facilities are part of Galerie Harfa’s competitive advantage.   “Differentiation was for us a key precondition to secure the future success of the shopping cen-ter,” said Winterstein. “Good loca-tion and accessibility and a strong catchment area and tenant mix represent essential fundamentals of each project, but they are not enough.”
Outside the capital, the second phase of shopping center Forum Liberec opened in late September, nearly doubling the center’s size to 46,000 square meters. After a total investment of 1.7 billion Kč, the center will offer customers dozens of shops, restaurants, cafés, extend-ed parking and a five-screen multi-plex cinema — nothing terribly out of the ordinary, but the advantage of Forum Liberec is its location.“Forum Liberec has an excel-lent location in the regional capi-

tal. Due to the combination of its tenant mix with strong anchors, including some mid- to upmarket brands, along with its location and size, it can be perceived as a prime shopping center for the region and is comparable to some of Prague‘s shopping centers,” said Ondřej Vlk, head of research at Jones Lang LaSalle. 
Lucie Husníková, spokeswom-an for Forum Liberec developer MULTI Development, agrees that the center’s location, as a function of how many potential custom-ers it can serve, is one of its main advantages. 

“Our primary catchment area is Liberec, of course, but we focus on the whole region, which means approximately 350,000 people,” said Husníková, adding, “We think we can also attract customers liv-ing in area of Mladá Boleslav, Česká Lípa and cities in the foot-hills of the Krkonoše Mountains. We also believe we can attract cus-tomers living on the Polish and German borders.”Husníková says that in addition to a fortunate location, the tenant mix at Forum Liberec will keep the foot traffic high — an obvious incentive to tenants. “The center also offers services on the perim-eter like Česká spořitelna bank, newsstands and a travel agen-cy, which enliven the surrounding streets and thus increase the attrac-tiveness of the space,” she said. The 9,500-square-meter roof terrace park atop Galerie Harfa, where the Dinopark, ice rink and other entertainment facilities are located, also promises to attract the family demographic, customers who will likely stay to shop or eat at the center, as well. 

Both Forum Liberec and Galerie Harfa also have office components to their projects, which when occu-pied, will be an additional source of foot traffic. 
Despite continued economic uncertainty, among the 180 shops and cafés at the already nearly fully occupied Galerie Harfa shop-ping center are a handful of retail-ers making their Czech debut. “UK-based Pure Fitness will open their first center in the Czech Republic, and the Spanish Cacao Sampaka and the Italian Filichori Zecchini will open their first café in the Czech Republic,” Winterstein said. “Ulla Popken, KappAhl, Norská móda and LegoWear are opening their first shops in Prague, and some retailers will also introduce new concepts of their shops in Galerie Harfa.”Similarly, the second phase of Forum Liberec will bring a few household names like H&M, Oodji and KappAhl to Liberec for the first time. 

Vlk says the increased interest of brands in the Czech market is in reaction to the signs of recovery the market is showing.  “At the same time, the crisis cre-ated new opportunities on the mar-ket as some brands downsized their operations or withdrew from the market,” Vlk said. “Retailers who are not currently on the mar-ket are surely aware that the local market is very big but also cur-rently features a very limited num-ber of brands. That is an opportu-nity for being new and unique on the market and different from the rest.”

Emily Thompson can be reached at ethompson@praguepost.com
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Low interest rates plus low home prices equal big savings
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Prague’s newest shopping center, Galerie Harfa, will open in November with much more than just the latest fashions on offer.

The Dinopark and rooftop ice rink are sure to draw families. 

The mall offers 49,000 sqm of shopping and entertainment space.

Closing in 
on three-
day Expo 
Real 2010
Czech developers and 
regions represent at 
international trade fair

TRADE FAIR ➤ The 21st International Building Trade Fair is taking place at the Prague Exhibition Centerin Letňany Sept. 21–25. The fair will feature conferences, seminars and workshops on the building industry, presenting the latest trends in financing and implementation of construction projects, building crafts and technologies, building materials and products, building machinery and construction equipment.

OFFICE ➤ Hypo Real Invest AG has made its third acquisition in the Czech Republic this year with the purchase of Avenir Building E, an office project in Prague 5. The project was purchased from Immorent ČR for an estimated 15 million euros. The building was completed at the end of 2007 as the final stage of the Avenir Business Park and offers nearly 7,000 sqm of office space, which is leased to prominent tenants like Import Volkswagen Group and Porsche CEE.

INVESTMENT ➤ Research from CB Richard Ellis shows that retail investment activity in CEE amounted to 630 million euros in the first half of 2010, a 190 percent increase from the same period last year. Investments in Hungary, Romania, Poland and Russia accounted for 87 percent of the total. The Czech Republic has the highest shopping center provision rate (250 sqm per 1,000 inhabitants), which has led to increased competition. DTZ predicts brands like Desigual, Ulla Popken and Carpisa will open sales outlets in shopping centers in the Czech Republic.
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Europe’s largest commercial property trade fair kicks off Oct. 4 in Munich, where everybody who’s anybody in the real estate world will be on hand for the three-day event.In its 13th year, Expo Real has consistently been a draw for property developers, property consultants and local governments wanting to promote their region for investment. Last year, the fair saw more than 20,000 visitors from 73 countries. Expo Real 2010 will feature around 1,600 exhibitors and 500 speakers from around the world.
Organizers are optimistic that a turnaround in the market will mean renewed interest in the fair.“Jones Lang LaSalle reported a 40 percent to 50 percent increase in [European] real estate volumes in the first half of the year,” said Expo Real Managing Director Eugen Egetenmeir. “This recovery is mirrored in the show. For example, we expect increased participation from countries in the CEE region.”The Czech Republic is set to have a strong showing, with 27 companies and regions exhibiting. Czech property developer CTP will be plugging their recent purchase of a massive 400,000 sqm plot from the city of Brno, on which they intend to build up to 20 office properties as an extension of their CTPark Brno project. 

“We plan to invest more than 120 million euros [$156 million/3 billion Kč] in this project in the coming five years and to build properties for high-tech manufacturing, research and design centers,” said Remon Vos, managing director of CTP. HOCHTIEF Development Czech Republic will present two of their Prague projects — the 69,600 sqm Office Islands administrative complex and the residential Project Kavčí Hory, which will offer 330 apartments.  
Developers say the fair is also a barometer by which to gauge market 
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F
our developers set to break ground this year on office projects in core Prague markets will do so speculatively, without pre-leases from future tenants — something experts say was unthinkable only a few months ago. 

Rohan Office Centre and River Garden Office West, both slated for Karlín, will bring 8,500 sqm and 19,000 sqm respectively to the Prague 8 office market 
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Project Investor:

Project Sales Agent:
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30% of units already sold
Flats from 1 + kk to luxury maisonnettes 5 + kkModern architecture, view of Prague Castle and Trója Living in nature close to Stromovka Park
10 minutes on foot from metro station DejvickáProject finishes at the end of 2011 

CONSTRUCTION UNDER WAY

Staking it all 
on speculationDevelopers with deep pockets are movingahead without bank backing, pre-leases

COURTESY IMAGES

Office developments like Rohan Office Center will break ground without pre-leases and with little backing from banks. 

Karlín is one of the core Prague office markets where developers again feel confident enough to build on speculation, betting that the city will see a shortage of office space in good locations by late next year. 

See OFFICE on Page R3

See ExpO on Page R2
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Survival is a matter of standing out from 
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Prague’s newest shopping center, Galerie Harfa, will open in November with much more than just the latest fashions on offer.


