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Taste the season and celebrate with us

Thanksgiving dinner

St. Nicolas Brunch 

Christmas Dinner Buffet

Christmas Day Brunch

New Year’s Eve Dinner Menu

New Year’s Eve Gala Dinner Buffet

BY SARAH BORUFKA

STAFF WRITER

C
hances are, if you 

don’t happen to 

have been raised in 

the Czech Republic, 

Slovakia, certain 

parts of Germany and Austria, 

or Poland, you may never have 

thought of carp as a delicacy. But 

within the territory of what used to 

be the Austro-Hungarian Empire, 

the freshwater fish is consumed 

both with abandon and enthusiasm. 

In the Czech Republic, carp even 

features as the main dish in the tra-

ditional Christmas dinner: fried 

carp served with potato salad. This 

is why in the weeks leading up to 

Christmas, fishmongers set up shop 

on Prague streets, offering fresh 

(read: live) carp across the city.

Without a doubt, carp sales 

in the Czech Republic peak in 

November and December. Farmers 

at the Třebon Fishery, located in 

the south Bohemian town of the 

same name, is one of the country’s 

main producers of carp, harvest-

ing roughly 2,200 of the company’s 

total yearly output of 3,300 tons in 

the fall. The country has a long tra-

dition of farming the fish that start-

ed in the early 14th century.

 “Our method of fishing has 

remained largely unchanged, apart 

from a few innovations,” says Aleš 

Kříž, the company’s head fish-bree-

ding technician. “First, we drain 

the pond, which can take anywhere 

between a week and a month, 

depending on how deep it is. The 

fish move to the deepest part of the 

drained pond, and that’s where we 

catch them, with boats and nets. It 

is hard physical labor that hasn’t 

changed in the past 500 years.”

Třebon Fishery, which has 388 

carp ponds, employs 95 fisher-

men, but seasonal workers as well 

as carp-fishing aficionados come 

in when the main season kicks off 

to help out the staff. After carp is 

fished, the specimens are divided 

according to size. The smaller fish 

are then returned to ponds, while 

the bigger catches are moved to 

holding facilities from where they 

are delivered to retail outlets.

The story of Christmas carp

A Central 

European 

favorite has a 

rich tradition 

from pond 

to plate
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“Czech carp are retailed when the fish are 3 to 4 years old, so it’s not like chicken, which is relative-ly quick to breed,” says Emmerich Čížek from the carp distributor company Fishmarket. “Carp take a long time.”
The country’s total output of carp averages some 20,000 tons yearly, 70 percent of which is exported. “Most of the carp is exported to countries such as Slovakia, Germany and Austria, but also more remote importers, like Spain and Italy,” says Čížek, who is quick to praise the superi-ority of Czech carp, which he says has firmer flesh and a nicer tex-

ture than its cousins from Poland or Hungary. 
“We have been cultivating the fish here for a very long time, so our genetic material has a high quality,” he says. “Our carp is known for its great, firm meat and for not being too fatty.”In recent years, salmon or even poultry and pork-based dishes have gained popularity as viable replace-ments for carp at Christmas, which many younger Czechs view as too heavy a meal. However, carp remains the undisputed favorite for most families. “Some people try salmon or something else one year, but they always come back to 

SEAN GALLUP/The Prague PostTop: It's harvest time as farmers in Třebon capture fish for shipment. Below: The carp are collected for a journey to the big city.

WALTER NOVAK
/The Prague Post Above: Live carp are stored in street-side barrels for sale. 

Below: A fishmonger tends to his wares at a Prague sidewalk stand.
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J
an Wiesner, head chef at Prague Marriott, prefers the culinary 

challenge of  regional Italian pastas and perfect Argentinean steaks 

to the simple, no-frills sweets that accompany every Czech fami-

ly’s Christmas spread, but with childhood memories full of tradi-

tional holidays to draw on, he can still expertly mix, beat, whip, 

roll and sprinkle together all of the most popu-

lar cookies and cakes of the season. He showed 

us how to make some of the yuletide staples of a 

Czech Christmas that are easy enough to try your-

self this year. They may be uncomplicated, but 

even Wiesner won’t be attempting them in his 

own family, and when asked why an expert chef 

would make his mother do all the Christmas bak-

ing, he smiles and says, “She’s just better at it than 

me.”  — Emily Thompson
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’Tis the

Christmas nut cookies

Jan Wiesner

A down-to-earth chef shares home 

recipes for Christmas cheer

BY MEGAN EAVES
FOR THE POST

L eaves are falling, the morning air is crisp, and the time for scarves and gloves has definitely arrived, sig-naling one thing: winter!OK, before you start groaning and moaning, let’s consider it from another perspective. Winter means cozy nights by the fire (or in front of the radiator), sipping hot choc-olate while the snow falls and, of course, snow sports and spa treat-ments. The Czech countryside is an unsullied pearl of winter tourism, so drop those winter-gray blues by planning a holiday outside Prague this winter.

Swoosh, swoosh – skiing and snowboardingT he Czech Republic is lit-tered with ski slopes, most of which are situ-ated throughout the Krkonoše Mountains along the Czech-Polish border in north Bohemia, as well as the Krušné Mountains in the far northwest part of the country and the Jeseníky Mountains in the Olomouc region of Moravia, which is also the best area to find cross-country skiing. 
Most ski resorts do groom the pistes (runs), but sometimes you must buy separate tickets for the lifts, and conditions tend to be a bit more crowded and icy than those at ski resorts in other parts of Europe and North America, despite the 

persistent snowmaking. It is also worth noting that, on Czech ski maps, novice runs are marked blue, intermediate are red and advanced runs are still an international black. The website HolidayInfo (www.holidayinfo.cz) is an invaluable resource of info on Czech ski areas in English.

Snowhill
www.snowhill.cz

A set of five different ski hills managed by one company are collectively known as Snowhill. The most well-known (and consequently well-traf-ficked) among them is Herlíkovice, a set of 12 runs served by sever-al lifts and poma chairs. Rentals are available, as well as an onsite ski school. Night skiing is open from 6 to 9 p.m.
Getting there: A convenient “Skibus” from Prague Černý Most bus terminal to the Snowhill areas costs 650 Kč for a return journey and includes a ski pass. Price: 550 Kč for a one-day adult ticket

Ski Region     www.skiregion.cz

F ive ski areas in the Krkonoše Mountains have come together to form Ski Region, offering an all-in-one lift tick-et good at all five areas, includ-ing the town of Harrachov, which is home to several slopes, all of which descend in lumbering lines from the top of Čertova Hora (Devil’s Mountain). One better 

Whether you’re sporty   or sedate, the countryside is        a cold-weather curative

Above:
Occasionally icy conditions don’t discourage 
droves taking to Czech slopes each winter.  Below: Skiers pay for lift 

tickets, giving access to the the groomed ski runs. 

All photos courtesy of CZECHTOURISM
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Termíny vydání:  14.11.2012 (5 opakování)
Uzávěrka podkladů: 7 dní před otištěním

Příloha týdeníku The Prague Post HOLIDAY GUIDE je tradičně nepostradatelnou součástí informačního servisu 
v průběhu listopadu a prosince. Slouží jako nezávislý průvodce, který poradí a doporučí. Magazín je v průběhu pros-
ince a listopadu pětkrát bezplatnou součástí týdeníku The Prague Post. Je možné v něm najít tipy na kulturní akce, 
výlety a nákupy v Praze a okolí. Nedílnou součástí jsou také vyhlášená hotelová zařízení, bary a restaurace, včetně 
sportovního vyžití a relaxace. Průvodce neopomíjí ani informace o novinkách v oblasti gastronomie 
a všech druhů nápojů.

Cílová skupina čtenářů – majitelé společností, střední a vyšší manažeři, podnikatelé, mezinárodní komunita, 
administrativní pracovníci, samostatně  činní  odborníci a zahraniční  i čeští studenti  vysokých  škol.  The  Prague  
Post je určen nejen zahraničním občanům žijícím v České republice, ale i stále rostoucímu počtu českých čtenářů. 
Čtenáři The Prague Post žijí v domácnostech s nejvyšší životní úrovní a disponují nadprůměrnými osobními příjmy. 
Typický čtenář The Prague Post je decision maker rozhodující o firemních investicích.
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