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The Conferences special section comes as part of The Prague Post broadsheet. Readers can consult this 
section to gain information on the wide possibilities of conference spaces in the Czech Republic, as well as 
helpful tips on planning business gatherings.

The Prague Post’s target readership consists of CEOs, middle to upper management, entrepreneurs, university 
students as well as freelancers and experts in the Czech Republic. We have both a significant readership among 
the international community living in Central Europe, as well as a growing number of native Czech readers. We 
furthermore have a global reach with subscribers in 20 countries on four continents. Our readership tends to 
be highly educated and live in households with large amounts of disposable income. The typical reader of The 
Prague Post is a decision maker in charge of his or her company’s investments.

By PhiliP heijmans

For the Post

A
ny good businessman 

will tell you that 

appearance and 

presentation are just 

as important, if not 

more so, than the product. 

Presentation is an invaluable 

tool that can make or break any 

potential sale and illuminate 

or destroy any statement. With 

the plethora of prospective 

sites in Prague to impress one’s 

guests, it is imperative for 

organizers to weigh location, 

size, amenities and aesthetics 

with their needs. To make the 

decision a little easier, The 

Prague Post has gone around 

the city and selected what we 

think are the top locations with 

the best available meeting and 

conference rooms that are sure 

to impress.

Hilton Prague

Pobřežní 1, Prague 8–Karlín

Hilton Prague Old Town

V celnici 7, Prague 1

Web: www.hilton.com

Thanks to AV Media, Hilton 

hotels in Prague have possibly 

the most modern conference 

and breakout rooms in the city. 

Enjoy the comfort of knowing 

that attendees will never get lost 

or be misguided, even in the case 

of last-minute room changes, 

thanks to a new digital signage 

system that illuminates room 

directions on the fly. The Hilton 

also offers one of the largest 

seamless screens in Europe. 

Boasting a 13 x 5 meter display, 

the mammoth screen is located in 

Hilton’s Congress Hall, which can 

accommodate up to 1,500 guests.

InterContinental Prague 

Pařížská 30, 

Prague 1–old town

Web: www.icprague.com

With 13 meeting and function 

rooms in all, and 372 newly 

renovated guest rooms, the 

InterContinental is a surefire 

way to impress business clients 

— not just by sheer size, but by 

amenities and services, as well. 

Altogether, available meeting 

rooms can seat more than 700 

guests, with a service staff on 

board to provide for every need. 

The Inclusive Meetings package 

costs 85 euros ($108/2,196 Kč) 

per person and includes the use 

of a conference room, two breaks 

with fresh fruit and snacks and 

a selection of both hot and cold 

drinks.

Jurys Inn 

sokolovská 11, 

Prague 8–Karlín

Web: Praguehotels.jurysinns.

com
Jurys Inn Prague is centrally 

located just five minutes from Old 

Town and within easy reach of all 

the city’s attractions, offering two 

spacious conference rooms for 

all occasions. The Riverdance & 

Hibernia can seat up to 160 people 

in theater style and can also be 

divided into two separate areas 

to accommodate smaller events. 

Now with a full-day delegate 

rate from 990 Kč per person, the 

conference rooms at Jurys Inn 

Prague are easily arranged to use 

all kinds of conference equipment, 

including an LCD TV, projector, 

flipchart, Wi-Fi and microphones. 

The facilities make for the most 

flexible and effective working and 

social environments and are fitted 

with the latest technology, making 

Jurys Inn an informed planner’s 

choice.

Four Seasons 

Veleslavínova 2a, 

Prague 1–old town

Web: www.fourseasons.com/

prague
Opened in January 2001, 

the Four Seasons was one of 

the first five-star luxury hotels 

in the Czech Republic. The 

hotel contains 13 meeting and 

conference rooms, with the Karel 

Ballroom encompassing more 

than 175 square meters, with nine 

different spacing possibilities. 

All rooms are equipped with 

convenience options like Wi-

Fi, flip charts, pens, notebooks 

and onsite catering manager 

conference assistance. Guests will 

be all the more impressed with 

the hotel’s impressive views of 

the Charles Bridge and Prague 

Castle.

The Diplomat Hotel

evropská 15, Prague 6–Dejvice

Web: www.diplomathotel.cz

First opened in 1990, the newly 

renovated facilities of the Diplomat 

Hotel, conveniently located at the 

edge of the historic city center, 

offers 22 meeting rooms that can 

host up to 1,050 people, with a 

total of 1,600 square meters of 

conference space and a 2,000 

square meter exhibition area. 

Specializing in technology and 

client support, The Diplomat is 

a hassle-free option that includes 

state-of-the-art audiovisual and 

multimedia technology, high-speed 

Internet connection, an electronic 

sign system, a gorgeous foyer 

used for breaks and simultaneous 

interpretation services. Conference 

and meeting rooms are also offered 

at various daily delegate rates from 

50 euros per person.

Congress Center 

5. května 65, Prague 4

Web: www.kcp.cz

One of the most storied 

conference complexes in the 

Czech Republic, Prague’s 

Congress Center has housed 

major international events like 

the 2000 IMF meetings, the 2002 

NATO summit and, recently, 

the 2009 Czech European Union 

Presidency. Make no mistake 

about it, though, the Congress 

Center is one-size-fits-all, with 70 

halls and meeting rooms suitable 

for between 20 and 2,764 guests. 

High technical standards, a fair 

pricing scheme — which now 

offers 50 percent off room rentals 

— and an exclusive view from the 

congress foyers and neighboring 

halls make this modern complex 

one of the most sought-after 

congress localities in Europe.

The Crowne Plaza 

Koulova 15, Prague 6–Dejvice

Web: www.austria-hotels.at/

crowne-plaza/index.html

The Crowne Plaza is a modern 

and affordable way to impress any 

guest. From 85 euros per person 

for the Full-Day Conference 

offer, organizers receive the main 

conference room rental, with 

technological equipment and 

four coffee and food breaks. Not 

looking for full-day activities? 

Organizers can also request the 

Half-day Conference offer for 65 

euros. In total, The Crowne Plaza 

offers 15 meeting and conference 

rooms, all with refreshing natural 

daylight, and its Congress Hall 

accommodates up to 350 guests 

and provides access to the hotel’s 

beautiful gardens.

Philip heijmans can be reached at 

features@praguepost.com
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Travel is more than just A to B. Travel should empower you to get the job done. 

Exploring seven of the Golden City’s best conference locations, where professionals can converge in comfort

COURTESY PHOTOS

The Hilton’s Congress Hall has one of the largest seamless screens in Europe. the hall can accommodate up to 1,500 guests, and digital signage in the hotel ensures they won’t get lost.

Hilton’s conference facilities are flexible enough for any event.

Business with style

By Christie elizaBethFor the Post

P rague has consistently been a meeting hub of choice for international and local industry alike. Whether it’s corporate clients looking for a fun meet-up after summer vacation or companies needing to launch a product before the busy holiday shopping season, Prague’s event and conference organizers are finding their calendars full in this recovering economy.If you’re looking for a little bit of help planning your perfect Prague event or conference, the choice and variety of services can be overwhelming. To help 

make the process a little easier, The Prague Post has looked at four very different destination management companies (DMCs) to help you get started.Ask any DMC what their first rule of business is, and they will undoubtedly respond with “understanding the needs of our clients.” These companies are essentially event geishas — highly skilled and ready to attend to every detail. Representatives of Maxin Prague, a local DMC, say the details are the key to successful event planning.“Our job is to show Prague at its very best,” says Katka Karlová, sales and marketing manager and a partner at Maxin. “Last year, we organized an annual conference for a Danish client. We were asked to include as many Czech features to the program as possible. The planning took two years. This does not happen every day; we were given a unique opportunity to show our country at its best, and it was our great pleasure and honor to serve the client to the very last detail.”Maxin also seems to be a master of more artistically elaborate events. Recently, they organized a theme party for 400 guests to announce a journey on a luxury train — but the hotel ballroom where the event was held had a ceiling too low to accommodate large-scale projections.
“We got the idea to produce almost life-size [models] of the train exterior,” Karlová recalls. “We made [replicas] of the train interior and placed them on the sides of the hotel ballroom. Then we collected period furniture and theme accessories. Hostesses were dressed in luxury staff uniforms. When the reception doors opened, the guests were stepping into a luxury train to the sound of whistles. The illusion was perfect.”

Maxin is not alone in the world of event planning here in Prague. Another DMC working with a variety of clients to put together high-end events is Prague Event Solutions (PES). But while Maxin seems to focus mainly on events with extensive guest lists, PES works with small- and midsize events.
“We don’t want to be an ordinary company,” said Managing Director Martin 

Limberský. “Every event is tailor-made, from a six-person wedding dinner on a pontoon to Madonna’s concert for her son Rocco’s birthday at Troja Chateau.”
One unique aspect of PES is their experience in “gastronomic hospitality,” to which Limberský attributes much of their success.Limberský admits that the state of the global economy has been a bit of a challenge for the event-planning business, but says that although people have been cutting down on their event budgets, business seems to be on the way back up.

Shaping the messageAll of the frills and creative flare of Maxin and PES are certainly impressive, but what if your business wants to organize an event to simply get your message out to the media?ASPEN.PR is an agency that specializes in just that service. The small, 13-man operation organizes about 25 conferences a year for companies as diverse as diaper-maker Kimberly Clark, office supply company Kores and Coca-Cola. Aspen executive Petr Jarkovský says the best way to get the right message to the media is in a “quaint setting.”Aspen is currently working on an informal press meeting for an exhibition of artist František Kupka in Grund Golf and Ski Resort, as well as a “VIP shopping” event held by shopping center Galerie Myslbek.With Prague being such a conference hub, there is also a market for some specialty DMCs that cater to niche markets. Congress Prague is one of these. They focus on organizing conferences exclusively for the medical environment. They offer groundbreaking services such as live broadcasts of medical procedures, and are currently working on the Prague Hepatology Meeting at the end of this month.
Despite the success of Prague as a conference destination, Karlová recognizes some obstacles confronting the industry.

“The greatest challenge we are still facing is insufficient structural and financial support of conference tourism from the City Hall of Prague and from the government in general,” Karlová 

says. “The conference industry generates very large revenues and large tax incomes for the state budget.”
With or without the city’s 

support, Prague continues to be a popular conference and event location, meaning a steady stream of business for DMCs, because, as PES proclaims on 

their website, “creating an event is an art. Managing an event is a science.”

Christie elizabeth can be reached at specialsection@praguepost.com
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Autumn is corporate-events season in Prague, and professional planners help make company gatherings a success

Converging on the Golden City

ConferenCeorganizers
Maxin Prague➤ E-mail: 
info@maxin-prague.cz➤ Web: Maxin-prague.cz
Prague Event Solutions➤ Tel.: 603 751 268➤ E-mail: info@pragueeventsolutions.com➤ Web: 

Pragueeventsolutions.comASPEN.PR
➤ Tel.: 222 222 592➤ E-mail: info@aspen.pr➤ Web: Aspen.pr
Congress Prague➤ Tel.: 241 445 749➤ E-mail: 
office@congressprague.cz➤ Web: Congressprague.cz

COURTESY PHOTOS

Destination management companies (DMCs) are professionals at conference planning and can coordinate everything from giant gala affairs to smaller and more intimate corporate meetings.
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