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High-end auto market still running on all cylinders

the rolls-royce Ghost follows 

classic Rolls-Royce design features 

and is one of the most sought-after 

of the brand’s models in Europe.
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Deadline for any orders: 7 days prior to publication

The Automotive special section deals with the latest trends in cars for both personal and commercial use. It is pub-
lished five times per year and addresses many of the financial issues surrounding automobiles including leasing and 
loan options. The section tracks serious trends, like those in the car insurance sector, and gives a taste of fun with 
features on high-end sports cars. This year’s spring supplement will present information about the Autosalon trade fair 
and other upcoming events.

The Prague Post’s target readership consists of CEOs, middle to upper management, entrepreneurs, university students 
as well as freelancers and experts in the Czech Republic. We have both a significant readership among the international 
community living in Central Europe, as well as a growing number of native Czech readers. We furthermore have a global 
reach with subscribers in 20 countries on four continents. Our readership tends to be highly educated and live in households 
with large amounts of disposable income. The typical reader of The Prague Post is a decision maker in charge of his or her 
company’s investments.
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AAA ➤ AAA Auto CEO Anthony Denny told the Czech News Agency his company’s return to profitability is a testament to the company’s improving operating performance. Analysts said the firm’s results — 450,000 euros in profit in the first quarter — are the result of a growth in sales of products with a high margin, such as equipment. The company’s outlook for the remainder of 2010 is conservative, and sales volumes are expected to remain the same or grow slightly compared to 2009.

TOYOTA ➤ A new Toyota sales and service center opened in Jihlava in the first week of June. Autocentrum Rozkoš has a sales area of 450 square meters that can showcase 10 models, and the showroom includes a large waiting area with refreshments and Internet terminals for customers. The new complex also has a 650 square meter service complex and a storage facility with most Toyota parts delivered within 24 hours.OPeL ➤ The German government will look at ways to help GM’s Opel unit when Chancellor Angela Merkel meets with regional leaders June 17. The meeting comes after the government rejected providing loan guarantees to the company from a federal bailout fund. Merkel is meeting with the leaders of four regions with the largest Opel sites, which employ nearly 24,000 people. Opel is currently continuing restructuring plans.reCALL ➤ GM has issued a global recall of more than 1.5 million vehicles with faulty wiper-fluid heating systems that could be a fire hazard, according to the company. Brands being recalled include Buick, Cadillac, Chevrolet, Hummer and Saturn. GM will disable and remove the faulty heated washer-fluid module from all affected vehicles and offer each customer a $100 (2,165 Kč) refund for taking out the module completely.

eLeCTriC ➤ Nissan unveiled its Leaf electric car in a weeklong test-drive event that began June 11 in Japan. The company invited 500 journalists, shareholders, government officials and some customers who have placed advanced orders to drive the five-seat hatchback at a test track near Tokyo. Six months before the car goes on sale, the company said it already has a combined 20,000 orders in Japan and the United States. The car has a range of 100 miles in ideal conditions. In Japan, the car has a sticker price of 3.76 million yen ($41,130/890,465 Kč).CHinA ➤ Passenger car sales in China grew at their slowest pace of the past 12 months in May, according to Reuters. Analysts said they expect growth to return to a slower but more rational pace of about 20 percent in 2010. Sales were up 26 percent in May year on year, down from April’s growth of 33 percent.

LUXUrY ➤ A UK jeweler and Swiss model car–maker have collaborated on a solid gold toy car model of the world’s most expensive car. The smaller version of the Bugatti Veyron, at £2 million 
($2.9 million/61.9 million Kč), costs nearly twice as much as the real model, which sells for £1.15 million, the Daily Mail reported.VOLKSWAGen ➤ Volkswagen will begin building a new factory in Foshan, China, at the end of the year, according to the firm. The plant will be ready in 2013 and employ about 4,000 with an annual capacity of 300,000 units. VW, along with partner FAW-Volkswagen, will spend 520 million euros on the project.

By Emily ThompsonSTAFF WRITER

T he global economic crisis may have led to the 
wane of luxury spending, but car manufacturers 
and local luxury vehicle importers report a 
stable market for luxury cars in the Czech 
Republic and even anticipate growth in the 

years to come.“The demand is basically the same as before,” said 
Jaroslav Vítek, spokesman for Czech luxury car importer 

Impex Car. “It dropped a bit last year, but the situation is 

basically the same here: Those who had money for luxury 

cars still have it.”Vítek cites Ferrari, Bentley, Mercedes, Rolls-Royce, Audi, 

BMW and Porsche among the most popular luxury imports.

Frank Tiemann, spokesman for Rolls-Royce, says the 

British brand has experienced growth across Europe so far 

this year.
“We are experiencing very positive sales development this 

year, with sales doubling in Europe in the first five months 

of 2010, in comparison with the same period last year,” he 

said.
Tiemann attributes the increased sales to the popularity of 

the Ghost and Phantom Drophead Coupé models, and Vítek 

agrees that the Drophead has been one of the best-sellers for 

Rolls-Royce in the Czech Republic this year. Marketed as a 

freer interpretation of the classic Rolls-Royce, the Drophead 

is designed with lines and textures reminiscent of 1930s 

aesthetics and was inspired by racing yachts of that era. The 

engineering of the Drophead left nothing to chance, with 

a hand-welded aluminum super frame specially tailored 

for top-down driving that makes for a smoother ride in the 

convertible. The Ghost, on the other hand, is less stylized in 

its design, sticking to the classic Rolls-Royce features like a 

2:1 ratio of the height of the wheel base to the height of the 

body, and a long wheel base and hood.
“If you compare Ghost and Phantom with a wardrobe, the 

Phantom is like a tuxedo, the car for very special occasions, 

while the Ghost is like a tailor-made business suit, the car 

for many special occasions,” Tiemann said.
The second gem of the English motoring tradition, 

Bentley, also has a new flagship model doing well in 
European markets. The four-door limousine Bentley 
Mulsanne likewise took design inspiration from classic 

Bentley cars from the 1930s and ’50s, with flowing lines 

and carefully brazed panels that give the exterior a seamless 

look. In terms of its added features, the Bentley Mulsanne 

infotainment and technology system is probably the most 

impressive. A 60-gigabyte hard drive allows for the storage 

of thousands of songs and pictures, and 14 speakers powered 

through six channels provide digital sound processing and 

full iPod and MP3-player capability.“As a combination of power and performance on the one 

hand, and craftsmanship on the other, we feel Mulsanne has 

a unique position in the high luxury segment,” said Annette 

Koch, spokeswoman for Bentley.While all car manufacturers will say they don’t skimp 

on interior or engine design, German luxury cars like 
BMW and Audi have always been at the vanguard of auto 

engineering.
“All vehicles bearing the four rings of the Audi badge 

embody the principles of Vorsprung durch Technik, meaning 

‘progress through technology.’ Every component and fiber is 

carefully designed, constructed and tested according to these 

principles,” said Jan Klíma, spokesman for Audi Czech 

Republic.
As for Czech consumers, Vítek says the Audi A6 is the 

most popular of the brand’s models sold locally. Widely 

reviewed as one of the humbler luxury sedans of 2010, the 

A6 is still nothing to overlook. It features all-wheel drive, 

good fuel economy, a supercharged V6 engine and an 

exquisitely finished interior.Klíma adds that Audis featuring the latest common rail 

injection technology are as notable for their power and 

refinement as they are for their exceptional fuel economy.

The economic value of such high-quality design and 

craftsmanship can’t be overstated, since luxury car sales 

have remained strong throughout the crisis. At a loss to 

explain the phenomenon, Tiemann estimates that luxury car 

buyers probably view their purchase as a wise investment in 

a time of uncertainty.“In 2009, we had heterogeneous development around the 

globe, and Europe was stable with exactly the same sales 

figures for 2009 as in 2008, which was a record year for 

sales,” he said. “It might have been the right time for some 

people to invest in things with lasting value.”
Emily Thompson can be reached at ethompson@pragupost.com

By GaBriElla holdSTAFF WRITER

Market experts are positive on the outlook for car leasing but expect more change in the structure of the market as factors such as tax changes make operational or full-service leasing more attractive than financial leasing.“[The market] will never be the same,” says Jaroslav Laur, sales and marketing director at ALD Automotive. “The share of operational leasing is growing strongly, as are credit methods of financing, whereas finance leasing is in rapid decline.”An operational lease is where the term of the lease is shorter than the 

economic or useful life of the asset being leased. A financial lease, on the other hand, is where the lessee has use of the asset over most of its economic life and beyond. In an operational lease, the lessor has the benefits and risks of owning the asset, whereas in a financial lease, the reverse is true.Hana Člupná, marketing manager of Business Lease, agrees with Laur, noting that this is the case not only for the Czech Republic but for the whole of Central and Eastern Europe.
“Central and East European markets are very similar,” she said. “Financial leasing was the early leader in the market, but in the past five to 10 years, we have seen continuous growth of operational leasing.”

According to Laur, operationalleasing accounted for approximately 5 percent of the market until 2003 and grew to 19.7 percent in 2008 and 27 percent in 2009. Figures 

from BNP Paribas subsidiary Arval, also a leasing firm, are similar. They show that in selected European countries in 2009, operational leasing accounted for 39 percent of the market, compared with 35 percent for car credit and 26 percent for financial leasing.ALD Automotive currently has 8,500 personal and light utility vehicles under operating lease, while Business Lease has 6,000.Operational leasing has a number of benefits such as low costs and lower administration requirements. Under international financial reporting standards, operational leasing is also considered an “off balance sheet” form of financing, unlike financial leasing, Laur says.“So companies using the standards can ‘relieve’ their balance sheet of the liability and improve certain key performance indicators such as return on equity,” he said. “[Operational leasing] is also a progressive form of outsourcing. It 

allows companies to save internal resources and focus on their core business. It is cost-effective and eliminates risk factors such as a drop in residual value and unexpected expenses.”Laur also expects tax changes in the Czech Republic scheduled to take effect June 30 to accelerate the switch to operational leasing from financial leasing, as the option for abbreviated depreciation of passenger and utility vehicles will end. In addition, firms will no longer have the option to use financial leasing to get a car expensed for as short a period as two years, with the minimal period of leasing increasing to five years.“In the past few months, there has been a rationalization of the used-car market, which lowers the residual value of vehicles and, hence, means the monthly fee for operational leases is lower,” Člupná said. “And interest rates are low, which also means monthly fees are 

reduced.”
Laur notes that, according to experts, the level of leasing services provided in the Czech Republic will soon be the same as in the EU.“The accession of the Czech Republic into the European Union and the ongoing integration of the domestic economy into the global economy mean the standards in the domestic economy are getting closer to the standards of developed countries,” he said. “The share of full-service leasing in those countries commonly exceeds 50 percent, while the share of finance leasing is negligible [in the Netherlands and the United Kingdom]. So we in the Czech Republic are certainly in for a shift in this direction in the years to come.”

— Klára Jiřičná contributed to this report.
Gabriella Hold can be reached at ghold@praguepost.com
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High-end auto market still running on all cylinders

Courtesy photo
the rolls-royce Ghost follows 
classic Rolls-Royce design features 
and is one of the most sought-after 
of the brand’s models in Europe.
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sporting a supercharged V6 engine, the Audi A6 is the most popular model of Audi sold in the Czech Republic. 

Lower-risk operational leasing overtakes financial leasing

Limited-liability vehicle through leasing

hasn’t
put a dent in luxury car sales
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TeCH CenTer ➤ Global 

technology company 3M plans to 

construct a customer technology 

center in the Chodov district 

of Prague that will develop 

new products for the automotive 

industry. The 813,000 euro 

investment is part of a broader 

expansion into Central and Eastern 

Europe by the U.S.-based group, 

with a new automotive components 

plant in the southern Polish city of 

Wrocław also in the works.

MAnUfACTUrinG ➤ Domestic 

production of passenger and 

light utility vehicles is set to 

exceed 1 million units this year

for the first time in Czech history, 

according to the Automotive 

Industry Association. Major local 

producers Škoda, TPCA and 

Hyundai, along with a handful 

of smaller companies, rolled out 

889,546 vehicles between January 

and October this year — a year-on-

year increase of nearly 11 percent. 

Growth in the first half of the year 

topped 18 percent.

SALeS ➤ Škoda Auto India, a 

subsidiary of Czech Škoda Auto 

a.s., is riding a wave of sales on 

the Subcontinent, with a year-on-

year sales increase of 29 percent 

reported for November. Škoda sold 

1,814 units in November 2010, 

compared with 1,425 cars during 

the same period last year. Board 

members attribute the success to the 

well-received launches of the new 

Škoda Fabia and Škoda Yeti models 

and an aggressive expansion model 

implemented throughout India.

TrADeMArK ➤ Tesla Motors 

Inc, has resolved a trademark dis-

pute with Czech company Tesla 

Holding a.s., a household name in 

the Eastern bloc known for its inex-

pensive black-and-white televisions 

sold under communism. The 90-

year-old Tesla Holding settled after 

Tesla Motors amended its trade-

mark application with the European 

Union’s Office for Harmonization 

in the Internal Market.

PrODUCTiOn ➤ Ford Motor 

Company has ensured continued 

production at an assembly plant 

in Genk, Belgium, after coming to 

an agreement with Belgian unions. 

The decision will guarantee the cur-

rent production capacity of 225,000 

units per year with the poten-

tial to grow, as well as job secu-

rity for the plant’s 4,700 workers. 

Models made at the plant include 

the Mondeo mid-size sedan and sta-

tion wagon, the S-Max crossover 

and the Galaxy large minivan.

DeMAnD ➤ Volkswagen 

AG sales spiked 16 percent in 

November, positioning annual 

deliveries to exceed 7 million 

units in 2010. Audi luxury units 

and Czech Škodas in particular 

increased to 617,000 units last 

month, with the carmaker benefiting 

from demand for models including 

the VW brand Golf compact and 

Audi A7 coupe, as well as booming 

sales in China.

MiniVAn ➤ Automotive News 

Europe has reported that Ford 

will unveil a new minivan concept 

to replace the Ford Fusion at the 

Geneva Auto Show in March. The 

vehicle will go into production by 

the end of 2011 at Ford’s factory in 

Craiova, Romania, and is set to rival 

the Opel Meriva, which is currently 

Europe’s top-selling minivan.

fLeeT ➤ PSA/Peugeot-Citroen 

SA has sealed a deal with business 

customers to offer their Citroen 

C-Zero EV (Electric Vehicle) 

through a car-sharing service in 

France beginning in January 2011. 

PSA said it expects fleet customers 

who require cars for short-distance 

needs to constitute a large portion of 

EV business in Europe. Customers 

will be able to pick the cars up at 

locations around France, and PSA 

will ensure the cars are maintained 

and charged.

By Jacy Meyer

For the Post

T
he past two years have been a test 

of the auto industry’s metal, to say 

the least, but throughout the crisis, 

extravagant cars remained on the 

shopping lists of the European 

elite, and Prague is no exception. This past 

summer, we looked at the lavish trends in 

Anglo-German luxury design, and now here’s 

a peek at a few of the bold and beautiful 

Italian models gracing automotive lots across 

the city.
Italians are renowned for high-quality prod-

ucts, so of course they would have a hand in 

crafting luxury cars. A fairly “new” compa-

ny, Lamborghini was begun in 1963 by Italian 

Ferruccio Lamborghini, who was a Taurus, 

hence the famous bull emblem.

Lamborghini describes its Gallardo line 

as “designed to redefine its segment as the 

best high-performance sports car with driving 

behavior that fits its driver in every situation.” 

The Gallardo LP 570-4 Superleggera MY11

(starting at 175,400 euros) has a top speed 

of 325 kilometers per hour, but also offers 

added safety in the form of front dual-stage 

driver and passenger airbags and doors with 

side-impact protection. “Superleggera” is 

Italian for “super light,” a characteristic the 

model owes to its lightweight carbon-fiber 

door panels, seat shells and interior shell. 

There is no doubt the Superleggera is a sleek 

and sexy ride, but Car and Driver magazine 

has criticized the car for not being much of a 

departure from the previous Gallardo models, 

outside the significant increase on the price 

tag, of course.

Lamborghini’s goal was to build a car to 

compete with former racecar driver Enzo 

Ferrari’s brand, which sounds like a lot of 

bravado considering Ferrari has always been 

the go-to car for those with a need for speed. 

The California (starting at 146,622 euros) is a 

sporty convertible with a direct fuel injection 

V8 engine coupled with a dual-clutch 

transmission and seven gears. The retractable 

hard-top makes it suitable for zipping down a 

stretch of sunny Mediterranean coastline. The 

model is based on the 250 California from 

1957, which adds a bit of classic elegance to 

the drive, which Automotive Magazine praised 

as being less hair-raising than other raucous 

Ferrari rides.
The sporty 599 GTB Ferrari Fiorano 

(starting at 209,900 euros) is being marketed 

as the perfect mix of driving pleasure and car 

performance. The interior boasts some of the 

most cutting-edge carbon-fiber and aluminum 

material technology, and a carbon-fiber 

steering wheel with an LED display is also 

available. While the dashboard components 

are completely high-tech, the seats are 

handcrafted from leather with traditional 

attention to detail.

Founded in Italy in 1914, Maserati is now 

owned by Ferrari, and its new Quattroporte

(starting at 98,766 euros) model offers 

luxurious interiors made from soft leather and 

natural wood. The multifunctional steering 

wheel and electronically adjustable seats can 

be set to 14 different positions, putting driver 

comfort in the spotlight. Critics laud the car 

as a high-performance luxury sedan, if not the 

fastest and cheapest of the competitors on the 

market.
For a sporty look, the GranTurismo (start-

ing at 97,050 euros) offers classic curves and 

a smooth finish. The sleek exterior belies a 

roomy interior with four comfortable seats, 

unusual for a sports car. The roominess comes 

at a price, though, as test drivers report the 

extra chassis weight slows the car down a bit, 

especially on the convertible.

For open-air thrills, nothing beats the 

GranCabrio (starting at 115,066 euros). The 

four-seat “family car” takes on a whole new 

meaning with this traditional convertible. 

Although Maserati expanded the space and 

comfort of this particular model, it sacrificed 

neither speed nor luxury.

Part of Maserati’s exclusivity is its car/

owner personalization program in which one 

can choose from a range of options including 

more than 10 colors of interior leather for the 

GranTurismo and six colors of soft-top hood 

for the GranCabrio.

Jacy Meyer can be reached at 

specialsection@praguepost.com

nO LACK Of LUxUry

in new iTALiAn

DeSiGnS   Primo sports models take 

       off with style and comfort

LUxUry DeALerSHiPS

➤ The cars mentioned in this 

article can be found at the following 

dealerships:

➤ Ferrari & Maserati

Address: U Prioru 1046/1A, 

Prague 6
Tel.: 233 311 411

➤ Lamborghini Praha

Address: Freyova 95, Prague 9

Tel.: 266 177 715

CourTesy PhoTos

The Lamborghini Gallardo superleggera tops out at a jaw-dropping 325 kph.

Ferrari’s 599 GTB Fiorano features an 

interior that is as sleek as its exterior.

Maserati has fitted a roomy four-seater cabin inside its Granturismo.
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